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PREAMBLE

We are a family-owned company and have set our own business
and leadership principles. Our corporate culture consists of values
which guide us and determine our behaviour in daily business.

At the same time, there are internal rules and agreements which
we are obliged to comply with to the same extent as with all appli-
cable national and international laws and regulations.

All employees™ agree to abide by this Code of Conduct, which is a
part of our compliance system and specifies compliance with stat-
utory regulations and our own internal provisions and agreements.
It provides a guide for proper conduct in day-to-day business and
is intended to contribute to the avoidance of business risk.

* By “Employees” we mean all contributing persons, managers and staff members.
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All employees have a duty to be familiar with the content of the
Code of Conduct and the fundamental laws, regulations and inter-
nal company rules relevant to their own area of responsibility, and
to act accordingly.

The Code of Conduct applies across the entire Ravensburger Group;
it may be extended within foreign subsidiaries in order to comply
with country-specific regulations. Other existing regulations, such
as the work rules and works agreements, continue to apply.

We are aware that each individual will be perceived as a representa-
tive of the company and can contribute to the positive perception
of the Ravensburger Group by their behaviour and actions, thus
supporting the success of the company.
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PRINCIPLES WE ALL
SUBSCRIBE TO

Equality and non-discrimination

Each and every individual has the right to be treated with fairness,
dignity and respect. We are an equal opportunities employer. Human
resources related decisions are reached without discrimination of
any manner. We will not tolerate any type of discriminatory behav-
iour towards employees or applicants for reason of ethnic origin,
nationality, gender, family status, age, disability, religion or ideology,
sexual orientation, or for any other reason which may fall under
anti-discrimination laws.

Diversity and tolerance

As an international company, Ravensburger stands for diversity
and tolerance.

We promote a working environment which values the dignity of
each and every individual, and is characterised by respect and ap-
preciation, courtesy and honesty. Harassment, bullying and intim-
idation will not be tolerated. Our working relationships are based
on trust and confidence, promoting professional, friendly and fair
interactions with one another.

Diversity is a valuable asset to us. The varying backgrounds of our
employees promote creativity and provide us with a better under-
standing of our customers around the world. Each and every indivi-
dual employee is able to contribute to the success of the Ravens-
burger Group by respecting the diversity of the company.
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Relationship with business partners

When working together with its business partners, Ravensburger
places great value on trust and respect as a basis for this collabo-
ration.

Our business partners expect to be able to rely on Ravensburger as
a business partner acting within the law. This assumes that we are
familiar with our contractual obligations regarding our business
partners.

We expect our business partners to comply with regulations and
the law in their business practices. National and international laws
regulate the import, export and domestic trade of goods, techno-
logies and services, the use of certain products, and investment
and payment transactions. In their business activities around the
world, our business partners observe all foreign trade regulations
and ensure that they not only comply with the applicable laws
governing the import and export of goods and services, but also
that they respect trade embargoes in place.

We also make sure that our business partners comply with the law
and respect this Code of Conduct when dealing with third parties.
Even in cases where we are unable to test this for legal or economic
reasons, our expectations and demands remain the same.
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Conflicts of interest, gifts and
Invitations

In everyday working life, situations may arise in which we are
forced to make decisions and the interests of the company are in
opposition to individual interests or personal relationships. Conflicts
of interest can lead to people being unable to make decisions in
the best interests of the company.

We therefore disclose all possible or actual conflicts of interest and
find solutions.

Transparency, in connection with gifts and invitations, is the only
way to protect the company and employees affected from any
possible damage. Inappropriate gifts and invitations can give the
impression that the giver or host expects advantage from the gift
or invitation. Even the appearance of influence incompatible with
legality, integrity and transparency, must be avoided, in order to
protect the reputation of our employees and Ravensburger. The
only exceptions are gifts of low value, such as advertising give-
aways and appropriate gifts of a representative value. For example,
invitations and gifts intended to achieve an inappropriate decision
and/or may be the sole or principle reason for the decision, may
neither be given nor accepted. Gifts and invitations of a business
nature sent to a personal address may neither be given nor ac-
cepted. These gifts could be perceived as an indicator of improper
influence. Employees should pay particular attention to the in-
structions in the next section “Anti-corruption”.

We will not tolerate any gift or invitation that may bring our integ-
rity into doubt, or that might be construed as having an influence
on business decisions. This also applies to our business partners.

Anti-corruption

International conventions and national laws forbid active (bribery)
and passive (the acceptance of bribery) corruption. Failure to com-
ply with these laws could represent a serious crime and entail con-
siderable harm for the individual, as well as for the company.

Ravensburger will not tolerate any form of corruption or business
conduct which could give the impression of improper influence.
This applies to employees and to business partners.

All of our employees are forbidden, directly or indirectly, to request,
accept, offer or guarantee advantages in their business dealings if
these might improperly influence business procedures or if the
mere impression of such influence might arise.

In our business dealings with officials and authorities in Germany
and abroad, we also make sure that our employees and business
partners behave with integrity.

Moreover, our business partners commit themselves during their
relationship with Ravensburger neither to offer any kind of direct
or indirect advantage to third parties, nor give themselves or oth-
ers a direct or indirect advantage. Nor will they accept any promise
of advantage representing unlawful behaviour according to appli-
cable anticorruption laws.

Equally, we reject facilitation payments (i.e. payments not antici-
pated in law to an official for the purposes of inciting the official
to speed up a service to which one is entitled) — both by our own
employees and by our business partners.

Fair competition and cartel
legislation

In most countries, it is prohibited by law to enter into relationships
and agreements with competitors, suppliers, distributors and re-
tailers, which could hinder fair competition. These include, for ex-
ample, price agreements, the division of customers or sales areas
between competitors, anti-competitive boycotts and other unfair
methods of competition.

We have a duty to ensure fair competition and comply with the
relevant laws and regulations to the benefit of all market stake-
holders. Ravensburger is committed to ensuring and maintaining
free and fair competition. This principle underlies cartel legislation
around the world, and it is therefore obligatory that Ravensburger
complies.

Dealing with institutions and
authorities

Business relationships with state bodies are often subject to par-
ticularly strict requirements. When dealing with governments and
authorities we always behave in a proper and transparent man-
ner and in agreement with the law. This applies, for example, to
contact with authorities in our day-to-day business (for necessary
licenses, approvals, or the conclusion of contracts), when repre-
senting our interests to policymakers or when authorities make
enquiries of us (requests for information, official investigations,
court proceedings).
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Intellectual property rights

All products of intellectual work are deemed to be protected intel-
lectual property, irrespective of their commercial value. Intellectual
property is protected by law (e.g. copyright law, trademark or patent
law) or as trade secrets.

Intellectual property is a valuable asset and the basis for the suc-
cess of our company. We therefore see it as our duty to protect
such intellectual property, as it concerns both the Ravensburger
Group and our business partners.

The public or unauthorised parties must not be given access to
company secrets. Such information includes as-yet unpublished
games, books and other products — or parts thereof, such as illus-
trations —, projects in the planning stage, innovations or manufac
turing and production processes and the planned acquisition or
sale of licences —to name just a few examples. All employees must
contribute to the protection of confidential information. Such in-
formation may not be passed to unauthorised persons — these
include family and friends.

Confidentiality and data
protection

Confidential information (be it in electronic, printed or in any other
form) is intended exclusively for the named recipient, and not for
internal distribution or external publication.

Dealing with confidential information in public or the unautho-
rised forwarding of information about the company or its custom-
ers to third parties, such as the media or competitors, represents a
breach of confidentiality and could, amongst other things, be con-
sidered a breach of cartel legislation.
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When collecting, storing, processing or transmitting personal data
(e.g. name, address, phone number, date of birth, health informa-
tion) concerning employees, customers or third parties, we —and
our business partners —act with the greatest care and ensure the
strictest confidentiality as well as compliance with applicable laws
and regulations.

We observe existing reporting obligations with regard to national
oversight authorities and inspection bodies.

Use and security of IT systems

When using IT systems, suitable safety precautions (passwords,
authorised technologies and licensed software) are essential, as
they guarantee the protection of intellectual property and personal
data. Failure to observe the necessary security measures can have
serious consequences such as data loss, theft of personal data or
breach of copyright.

Since digital information can be quickly distributed and repro-
duced and is practically impossible to destroy, great care must be
taken with the content of emails, attachments, downloaded files
and saved voice messages.

Our business partners commit themselves to use IT systems made
available by Ravensburger for the fulfilment of business tasks and
not for personal, inappropriate and unauthorised purposes, nor for
immoral or illegal activities (e.g. misuse of passwords provided or
downloading of inappropriate content from the Internet).

Protection of company assets and
combating fraud

Company assets (e.g. office equipment, technical equipment, fi-
nancial resources) may only be used for their intended business
purposes. Use of company assets for other, in particular inappropri-
ate personal, illegal or other unauthorised purposes, is prohibited.

All forms of fraud are prohibited, irrespective of whether it is com-
pany assets or the assets of third parties which are damaged. The
use of appropriate control measures is intended to prevent offences
of any kind, which may damage company assets (e.g. breach of
trust, theft, embezzlement, tax fraud or money laundering).

Product safety and product quality

In manufacturing — both in in-house production and by partner
companies — we pay conscientious attention to safety and carry
out systematic inspections: during production, before shipping
and upon receipt of goods.

The development, manufacture and processing of products is car-
ried out with great care and with a sense of responsibility for the
safety of children. Our elaborate quality assurance procedures, ac-
cording to our own self-imposed inspection requirements are clear
evidence of this. In many cases, they are more stringent than the
EU standards, for example in the case of critical ingredients.

The facilities of the Ravensburger Spieleland theme park are reg-
ularly certified by the TUV to ensure the highest possible levels of
safety and quality.

Responsible production,
fair conditions

Our high proportion of in-house production guarantees good
working conditions.

We have a duty to all our employees to provide safe and healthy
working conditions and to continuously improve these. We regu-
larly check that high health and safety standards are being main-
tained. We also carry out regular health and safety trainings.

Our business partners also support the health and safety of their
employees through appropriate measures such as consistent and
proactive health and safety policies and a safe and healthy working
environment.

For goods produced with partner companies, we ensure fair work-
ing conditions. Ravensburger has signed up to the “Fair spielt”
campaign and demands that its suppliers are certified in accor-
dance with the ICTI Code of Business Practices issued by the Inter-
national Council of Toy Industries or the amfori BSCI Standard.
These standards cover —among other issues — the prohibition of
child labour, compliance with legal working time regulations, and
safety, health and environmental standards. Our partner compa-
nies are obliged to comply with these standards. Inspections are
performed by independent bodies.

Responsible production for us includes conserving resources and
protecting the environment.

Our business partners commit themselves to a sustainable, respon-
sible and careful relationship with resources and raw materials.
For products and processes they take care to ensure the efficient
use of energy and resources and to apply the latest environmen-
tal standards. They require that their employees minimise risk to
the environment and use resources responsibly.
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We have these expectations of our business partners whether or
not we are in a position actually to inspect compliance.

Consequences of hon-compliance

This Code of Conduct brings together current statutory and com-
pany regulations and is to be considered as the global standard.
National regulations may provide more concrete guidance concern-
ing individual areas of regulation; the principle here is to ensure
compliance with national legislation.

Where business partners fail to comply with our principles and this
Code of Conduct, we reserve the right to examine our connection
with those partners. We are guided here by the principle of appro-
priateness and in each individual case we check carefully which
consequences are required. This may go so far as to result in the
immediate termination of the business relationship and a claim for
compensation for damages.

Breaches of the law, company regulations, company rules or guide-
lines by our employees will be pursued under employment law.
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Closing word from the
Managing Board

The connection between entrepreneurial action and ethical princi-
ples has a long tradition at Ravensburger — it is one of the pillars of
our success. It is very important to us to protect and maintain this
reputation. The behaviour of each of us, along with responsible
management, in line with the Code of Conduct, helps to ensure
that Ravensburger is a well-respected and successful company.

By behaving in accordance with the corporate culture, which is an
integral part of our day-to-day working lives, you, the employees of
all the Ravensburger companies and our business partners, are

making a valuable contribution to this future.

We would like to thank you all for that contribution.

Clemens Maier Hanspeter Miirle
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Contact person

Our compliance officer will be happy to answer

your questions concerning compliance at any time.

Chief Compliance Officer
Christoph Sperlich
eMail: christoph.sperlich@ravensburger.de
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