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 Family game 
 

Las Vegas Royale: gambling excitement until the 
very last roll of the dice  
 
Players must like to take risks, have good luck and strong nerves to 

play the successful dice game “Las Vegas”, which was nominated 

Game of the Year in 2012. Just like in the same-named gamblers’ 

paradise, the aim of the game is to keep your cool while gambling and 

heap up the most money in the dice casinos. You can bet that the new 

“Las Vegas Royale” tops them all. To mark the 20-year anniversary of 

Ravensburger’s alea brand, the game will not only be relaunched in a 

new, elegant design and with new features. 16 additional game boards 

can be placed by the casinos to offer various opportunities to cash in 

on even more money and make living the gambler’s life tough for the 

other players. 

 

Nothing has been changed, except a few small rules of the original game 

version. Big bucks can be won in the casinos numbered one through six. 

The players roll their dice in turn, pick one of the numbers they have rolled 

and place all dice with this number on the casino with the corresponding 

number. With each number you pick, you’ll wonder: Where’s the best spot 

to place my dice? On which casino will the other players place theirs? And 

where can I snatch a neat pile of money away from an opponent? At the 

end of each round, the player with the most dice on a casino gets to pocket 

the big bucks. But beware: if two players have the same number of dice in 

one casino, both end up empty-handed – and the third, who looked like he 

was out of luck with fewer dice in the casino, is happy to stash away the 

cash. 

 

Royal gambling fun with more game depth and variety 

From the 16 additional game boards, up to six randomly chosen boards will 

be placed by the casinos. Each time a player places dice on one of these 

casinos, it will also activate the corresponding game board. For example 

with “High Five”, the first player who places five dice on a casino will get a 

fat 100,000 dollar bonus. There is a “Fifty-Fifty” chance for an even bigger 

bonus with two extra dice: before each roll of the dice, the player must say 

whether the next roll will be higher or lower than the current roll. The idea 

behind “Lucky Punch” is to guess how willing a fellow player is to take risks. 

Casinos can also be locked, move your dice or “knock out” intruding 

players. There is also an imaginary co-player who makes winning harder or 

you can even lose some of the beloved greenbacks if you have the fewest 

dice in a casino. 





Las Vegas Royale 
 
from Rüdiger Dorn 

 
For 2–5 players 

9 years and up 

49.99 € (RRP) 

 
Release date April 2019 
 
Picture data and press release can be 
downloaded at 
www.ravensburger.de/presse 
 
Further information on alea games can 
be found at www.aleaspiele.com  


 

mailto:katrin.hanger@ravensburger.de
https://www.ravensburger-gruppe.de/de/presse/pressemitteilungen/spiele/las-vegas-royale-noch-mehr-zocken-bis-zum-allerletzten-wuerfel/index.html
https://www.ravensburger.us/products/games/ff_ravensburger_marken_vv_alea/category.html
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“Las Vegas Royale” offers even more interaction, playing enjoyment plus 

game depth and brings lots of malicious glee and variety to the playing 

table.  

 

To mark the 20-year anniversary of Ravensburger’s “alea”, the brand for 

hardcore players, the game will not only be relaunched in a new, elegant 

design and with new features: in addition to 50 dice, numerous playing 

chips and banknotes, it now also has a practical dice-rolling tray in the 

center of the casinos. 

 

„Las Vegas Royale“ from Rüdiger Dorn is suitable for players nine years 

and up and has been available in stores since April 2019. 
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About Ravensburger 
Ravensburger AG is an international group with a long tradition and solid values. Its mission is “Playful 
Development”. The company’s most important brand mark is the blue triangle, which stands for fun, 
education, and togetherness. Ravensburger is one of the leading brands for puzzles, games, and 
activity products in Europe as well as for children’s and youth books in the German-speaking region. 
Toys with the blue triangle are sold worldwide, and the international brands BRIO and ThinkFun 
supplement the Group’s portfolio. In 2018, 2,153 Ravensburger employees generated sales totaling 
491.2 million euros. 
* Please note: all figures quoted in the text are subject to change. Ravensburger will announce final 
sales and earnings figures at the annual results press conference in June 2019. 
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